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Business

By Jonathan Schechter

Jackson Hole Airport: Total Enplanements
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THE JANUARY ENPLANEMENT COWNT
at Jackson Hole Airport totaled 36,583, |a
9 percent increase from enplanements |in
January 2017. During the scal year ending
in January, 355,955 people boarded |a
commercial ight at Jackson Hole Airporf,
essentially the same number as during the
previous 12 months. Between 2007 and 2017

the airport’s visitation increased 25 per

a compounded annual rate of 2.3 percent.
Source: Jackson Hole Airpprt

Grand Teton: Recreational Visits
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THE JANUARY RECREATIONAL visitation

count for Grand Teton National Park to

2017. During scal year ending in Jan

cent,

Twenty Two Home’s
Signature 22 collection
has 22 ‘silhouettes’ that
can be customized.

By Jennifer Dorsey
taled

agnly purchase furniture but custom-

54,298, an 18 percent increase over JapuaryAt Twenty Two Home you can not

2018, 3,325,921 people paid a recrea
visit to Teton park, essentially the s
number as visited during the prev
12 months. Between 2007 and 2017
park’s visitation increased 28 percen

compounded annual rate of 2.5 percent.

Source: Grand Teton National R

iorige it.

ame Last week the home decor show-
oupom on Town Square introduced a
tfgrniture line called Signature 22.
t, &he collection has core “silhouettes”

bark— and a selection of fabrics, including
leather and shearling. After custom-

— chaises, chairs, benches, sofas, etc.

ers choose a piece they decide which
coverings they want.

The pieces in Signature 22 are de-
signed to suit a variety of settings.
Each can stand on its own, but the
pieces also work well together. They
are luxurious yet practical for fami-
lies with kids and pets.

“It's a very soft, elegant, com-
fortable, livable design,” said Elisa
Chambers, the owner of Twenty Two
Home and the owner and principal
designer of its sister business, Snake
River Interiors.

This summer will mark 20 years
since she opened Snake River Interi-
ors and six since she opened Twenty
Two Home.

“This was born right out of the re-

LINDLEY RUST / COURTESY PHOTO

The Jackson Armchair and the Teton Chaise are part of Twenty Two Home’s new line of furniture, called Signature
22. The line has 22 core “silhouettes” that buyers can customize. The armchair, for example, can come with brown or
black leather, and the chaise has several fabric options.

Showroom debuts furniture line

cession,” Chambers said of the show-
room’s opening.

It was once home to JH Clothiers,
she said. At 45 E. Deloney Ave., it's
prime retail space.

“l interviewed with 150 other peo-
ple to get this spot,” she said. “The
rent here goes to the [fraternal orga-
nization] Odd Fellows for ve high
school scholarships and to feed people
at the Senior Center on Fridays.”

Where Snake River Interiors is
a full-service design studio, Twenty
Two Home is a “designer-curated”
selection of furniture, lighting and
other home items, she said. Some cli-
ents may need the full array of inte-
rior design services. Others just need

See FURNITURE on 11C

Buddy Pegs company has lofty goal

Yellowstone: Recreational Visits
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THE JANUARY RECREATIONAL vis
count for Yellowstone National Park tot
29,179, down 2 percent from January !
During the scal year ending in Janu
4,116,185 people paid a recreational
to Yellowstone, 3 percent fewer th
the number visiting during the prev
12 months. Between 2007 and 2
Yellowstone’s visitation increased

percent, a compounded annual rate o
percent.

Fitzgeralds create books and podcasts
they hope will inspire readers
to go outside and ride their bikes.

By Jennifer Dorsey

After selling Fitzgerald's Bikes in 2015 it didn't take long
for Scott and Jannine Fitzgerald to start another bike shop.

But their new one is a make-believe joint called Buddy
Pegs, and it's run by a couple of cartoon dogs, with the help of
a cat and an owl, in a ctional town
called Spokesuville.

You can read about Wrigley, Wat-
. son and the other critters in the
tafiRsheralds’ second children’s book,
ale@yddy Pegs Taking the Lead,” with
?OJifustrations by Michael Clarida.
ary, And on the family podcast “The
ViSforld of Buddy Pegs” you can follow the adventures of the
archaracters — voiced by the Fitzgeralds and entertainer Bob
OUBerky — and listen to children interview bike experts.
D17, It's entertainment with a purpose.
31 “We believe in the power of bicycles to help kids get set on
f 2a7path that leads to a well-grounded sense of being,” Scott
Fitzgerald said.

Scott and Jannine
Fitzgerald
Q&A

Source: Yellowstone National P

ark The podcasts and books, as well as merchandise, are part of

COURTESY PHOTO
Jannine and Scott Fitzgerald with their son, Braden.

a bicycling-inspired media company, also called Buddy Pegs.
The Fitzgeralds are forging partnerships with bike shops
around the country and are looking to collaborate with librar -
ies and school districts, starting in Teton County, on programs
that combine reading, writing and biking.
See BUDDY PEGS on 12C



